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macrocycles and Heterocyclics

Dr A. Srinivas Reddy!, MD.Aleem Pasha®
!Department of Chemistry, Vaagdevi Degree & PG College
Kishanpura, Warangal, Telangana, India 506001
’Department of Chemistry, Jvothishmathi Institute of Technological Sciences
Karimnagar, Telangana, India
E-mail: avula.sathwikreddv@gmail.com

Macrocvlic enones were prepared firom through click reaction and intermolecular Aldol condensation. The dipole
generated firom hydrazine hvdrochloride, Hvdroxyl amine and Guanidine hydrochloride were reacted with macro cyclic enone to
give a new class of Spiro amino pyrimidines, Phenyl pyrazoles and Isoxazoles grafted macrocycles in good yield. The structure of
newly Synthesized compound confirmed with IR, NMR and Mass spectroscopy and evaluated their anti cancer activity with
Bioautography and invitro screening technique.
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SPECTROSCOPIC AND THERMAL PROPERTIES OF AROMATIC
RESIN COPOLYMERS DERIVED FROM DHPPE, FM, U & TU
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1. Sabitha.B. Research Scholar in Chemistry. OM Sterling Global University
Hisar. Haryana. . W
2. Prof. Chandramouli.3. Principal. Pingle Govt. College tor Women
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3. Dr. Sanjeeva Rao.B. Retd. Principal. Department of Physics. AVYV Degree
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4. Dr. Suresh Babu.B. Retd. Assoc. Prof of Chemistry. Kakativa Govt. College.
Hanumakonda. Telangana. .
5. Prof. Renu Sharma. Dean. School of Applied Sciences, Department of
Chemistry. OM Sterling Global University. Hisar. Haryana.
Abstract: Present day. aerospace application require polymer with high temperature
stability. Various types of polymers like polycarbonate(PC). poly ethylene
terepthalate (PET). polyether ether ketone (PEET). Aramid are already available in
market. In addition new types of polymers are required for the purpose. It is
generally believed that presence of aromatic groups in polymer backbone enhance
thermal stability. PC. PIT Aramid are example for this. DHPPE. DIIPP is of the
important aromatic monomer. By Copolymerizing it with different monomers like
M. U & TU dilTerent types ol copolymers can be obtained. In this article the
author. report on synthesize characterization such heat resistant polymer. For the
purpose. FTTR. NMR spectroscopy are used to evaluate heat resistance profiles.
TGA. DTA are employed. Thermal degradation profiles thermal properties of the
developed copolymers are determined. Activation energy associated with thermal

degradation of the copolymers is evaluated from Arrhenius plots.
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Consumer Rights- Issues and Challenges in the New Era

Consumer Awareness and Education - Role

of Educational Institutions
Dr.P.Sugunakar Reddy', C. Dattatreyulu?

'Associate Professor, Department of Business Management, Vaagdevi Degree & P.G.College, Hanamkonda.

. ) Warangal, Telangana State.

“Faculty, Department of Commerce & Business Management, Vaagdevi Degree & PG College, Hanamkonda,
Warangal, Telangana State

Abstract

Education is referred to the act of developing the intellect, critical thinking abilities,
social and cultural understanding, and understanding of one's own self. Consumer
education plays a significant role in a society, and the importance of consumer
education is to provide support to the consumers and organize their everyday lives in
a sustainable way. The purpose of Consumer education is (0 teach the consumer how
to detect the presence of deception and other abuses. Consumer education imparted
through educational programmes and community organizations is beneficial for the
society at large to bring stability, transparency, eflficiency and helping the consumer in
evaluating offered products and appeals in a better manner. In the process of creating
the awareness, the main focus is on providing the knowledge about Consumer protection
act- 1986 and 2019 to the customers in creating the awareness. Educational institutions
are identified to play a significant role in imparting consumer education awareness [0
protect the consumers.

Key words: Consumer Awareness, Education, Consumer Protection Act - 1986, 2019.

1. Meaning of Education and Consumer Education

Education is referred to the act of developing the intellect, critical thinking abilities, social
and cultural understanding, and understanding of one's own self. Education is considered as an
active and a dynamic process which takes place continuously during one's life by way of various
experiences through formal or in an informal manner. In the process of Education, the individual
continuously learns and utilizes one's experiences in learning new things and to reconstruct new
things in the place of old ones.

Consumer education plays a significant role in a society, and the importance of consumer
education is to provide support to the consumers and organize their everyday lives in a sustainabl
way. It prepares the consumer through imparting knowledge of basic (:()nc:eplﬁ and skil~l .' dl 'e
consumer can make adequate decision, an informed choice based on the qua‘lily of the :)i(())cig(cl:

and t.akmginlo account the health or environmental hazard of the goods. This will | i
maximum satisfaction and utilization of the resources ° - swliileadatoachaye
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Consumer Rights- Issues an

A Study on Consumer Right
Consumers
Dr. B.Chandrakala Naik

i Hanamkonda
Assistant Professor, Vaagdevi Degree and P.G. College, Kishanpura,

Abstract

The present time is the era of cons
society. But the importance of consumer was on ead e recent thoe &
with the advent of time Consumer became a victim of exploitation. p :

called digital age due to communication revolution in whic/? business ['1;11/753('71()1)15,
and other purchases have become even more easy and populist. Due to a ﬂl anc fﬂm(. nt
in technology, education and the impact of globalization the consume.rs are elyqung
high privileges. With the evolution of unfair trade practices, the introduction of
consumer rights became necessary. Consumer Rights tend to safeguard consumer
interest. The primary objective of this study is to find out the awareness of Buyer on
Consumer rights. The data is collected by preparing questionnaire throughout online
which was to know the awareness level of Buyer. Although India has strong and clear
laws protecting consumer rights, the actual situation for Indian Buyers could be
described as absolutely terrible. Very few consumers know their rights or understand
their basic rights as consumers. Of the various laws that have been enacted to protect
consumer rights in India.

umers. Consumers are arl integral part of the
ly recognized in primal societies but

Keywords: Consumer Rights, Buyers, Consumer Protection and Consumer Awareness.

1. Introduction
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Consum
er Rights- Issues and Challenges in the New Era

—
Assessment of Awareness About Consumer

Protection Act and Empowerment
T. Anusha

\ssistant Professor. Department of i
of BKu..snlnoss Management(MBA), Vaagdevi Degree & PG College
ishanpura, Hanamkonda

Abstract
Consumer protection act intends
s Y e
- erest and (0 protec (o provide protection (o the
thelr Aer=s" = protect them from unfair practices. But the
[= el
et consumers are still a victim ¢ o
difle (; : :17”.(. st i”[: nld 5.5!;/1 a victim and are exploited for many unfair practices. This
2 "I ? > > / 3 z r -, - N %
(]((» ner's ri hts. It is i /_0 Slud) the awareness ol consumer /J[‘()I(’(‘ll()ll act and
(ansulf .”(fps; . : .lm erred that awareness among the people is less, and due (O
e 7/”( ‘ (; eople gets tricked by the seller: Efforts should be made to overcome
- 2 TS & el ~J o - - oy
the challenges a7 ‘Q,( nerate awareness regarding consumer rights and what measures
they should take while purchasing the product

consumers, (0 saleguard
reality is something

words: Consumer Rights, Consumer Protection and Consumer Awareness

Key

1. Introduction
a of consumers. The word "consumer’ refers to any person who

consumes any goods or services in any form. In addition, the consumer is not only the focal point
of the market but he is also the controller of the functioning of the market, the violation of his
rights cannot be ignored under any circums{ances. The present time is called digital age due to
communication revolution in which business transactions, and other purchases have become
even more easy and populist. This has been possible because the development of electronic
communication has brought new dimensions, due to which direct connectivity between different

countries has increased business opportunities. But this opportunity is further attacking the rights
of the consumers due to the gree _during consumption the

d of the business class. However
consumer may face many problems despite

The present time is the er

best efforts.

2. Review of Literature

Dr. Mona Sikka, (2012)
Consumer Protection Act-Awareness, according to the research paper, the rights of patients

have always been a matter of debate at the global level and patient rights are also being legalized
across the world, such as in India under the "Consumer Protection Act. 1986". Attempts have
girll]ren?de to proteg the 1:ights of consumers. including patients going to the hospital for treatment,
i biglg;lprofessu?nals awareness of these laws is ignored. With the development of science
o nology in the last few decades, people's living standards have improved, they have

a7
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1. Introduction

Consumers are the ones who buy or avail commodities or serv.ices. In the process of buyip,
the goods and services till the time they use those goods and services; they. have cergyj), l‘i‘ghl:
and responsibilities as a customer which he or she is not always aware of. This migl happen g
to lack of knowledge and ignorance. This content is exclusively for updating and Spreadipg
awareness among the students and the readers at large about their rights as consumers. Ry, h:|
is going to present the definition of'Consumer Awareness', the rights and duties of the mnsmnu.g

and the importance of Consumer Rights.
2. Basic of Consumer Awareness

As an individual living in any country and consuming goods and services, it is ne

S/Ve all kgow what rights we have in this position, and also what responsibilities we

e need to i \
o lt(mderlstgnd the meamn.g of consumer awareness, the meaning of consumer rights i
nowledge about the rights and duties of consum The s¢ is import: aus
wifboat r———— PR ers. e same is important becaus
! me i - :
consumer should make yougalf r ;l:;:y notrealise what is wrong and right. As a custon®
o . . »
€ consumer rights to avoid any undue advantage
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Consumer Protection Towards Gold Purc},a
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and Gold Purity Assessment - A Study Oon I3IS
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New Era
Consumer Rights- Issues and Challenges in th
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Abstract

The study primarily focuses on understanding the slanda/:(/s /)I‘(‘S({I/)('(/ for ¢,
consumers while purchase of Gold. Consumer awareness l‘(’gc’"'((’”# gold is vizy due
its significant value, both as a precious metal and as an investmen;. ( ONSUme,
/muwle(/gv about gold extends beyond the mere act of purchasing; it encop,
linancial planning, protection against fraud, ethical considerations, andg . deepe,
understanding of its significance in various aspects of life and society. In viey the
significance of consumer knowledge required for protection against unethic
practices and assessment on gold for better purchase decision, the study presenys a
detailed analysis on understanding on BIS Hallmarking. The study further foc s, on
analyzing the components of BIS Hallmarking, consumer awareness on hallmarking
and consumer protection on BIS hallmarking. Study is organized on Secondary .,
and the paper jis explorarty research design in nature.

Persse

al business

Key words: BIS, Carar, Digital Platform, Purity, Standards
1. Conceptual Overview of Hallmarking

In India, gold purity standards are dete
BIS is the national standards body that overse
gold.

rmined by the Bureau of Indian Standards (BIS).
es the quality and purity of various goods, including

The purity of gold is measured in terms of Karats
purest form. Hallmarking is the accurate determination and
content of precious metal in precious meta] articles. Hall

(or Carats), with 24 Karal heing the
official recording of the proportionate
marks are thus official marks usedin
A purity or fineness of precious metal articles. The principle
objectives of the Hallmarking Scheme are Lo protect the public against adulteration and to obliga€
manufacturers to maintain legal standards of fineness. In India, at present two precious metals
namely gold and silver have been brought under the purview of Hallmarking.
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Abstract

. » ‘kable transformatijo,
The Indian banking industry has undergone remarka §
country's independe

nce. Despite typically having strong regulations
) ' iffi j ] ( 0 COrpora
the banking industry faces unique difficulties with regard tc o
financija] Crisjs,

bus . p > ’752
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as the Banking Regulation Act, RB.] A(r i gra/)pl(‘s i
numerous chaflenges stemming from fraudulent activities and unethica) Practjco,
perpetrated by pory customers and bank employees. This sty

dy focuses on the
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ds are at
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Bank frauds have bec
ublic places in the co

Ome an unfortunate reality in India, shaking the f; oundation of trust that
the p untry's banking system. These fraudyjen activities not only resultin
massive financia] losses, but alsg tarnish the Ieputation of the institutions involved. In this article,
we will explore some of the most significant bank frauds thag have occurred iy, India, analyze the
loopholes that were exploited, anq discuss the Steps taken by the Indian government and the
Reserve Bank of India to congrg) such incidengs.
a.  Bank frauds have had a significap impact on India’s financia] S€Ctor, exposing vulnerabilities
in the system anq damaging Public trys;.
b.  The gpven nmex}xt of India ang .Lhe RBI have taken Numergyg Steps to address these challenges.
focusing on en lancing oversighy reporting Mechanisms apnq Corporate governance.
; = A Sanking
€. While these m(.eastfre.s have made Progress iy, Comrolling frauds, it is important for the bankin:
Sector to remain Vigilant anqg adaptive toe
122

Merging threats.
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A Study on the Effect of Financial Frauds ¢y,
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Abstract

Financial fraud, considered as deceptive (actics for gaining financial benefjrg has
recently become a widespread menace in companies and organizations. Conveyy;, naj
techniques such as manual verifications and inspections are imprecise, costly, any
lime consuming for identifying such fraudulent activities. Financial fraud occurs Whey,
someone takes money or other assets from you through deception or criminal actjyj,
Financial fraud /)appens when someone deprives you of your money. capital, ,
otherwise harms your financial health through deceptive, misleading, or other illegay
practices. When you have a hope that you would get high returns. Then the compan,
initially motivates the consumers by showing monetary benefits. where by consumers
involve in it and due to lack of awareness on financial frauds they get exploited by the
companies. Sometimes even though people have awareness on such practices laking
place in the market they overlook it and expect high returns and make a high investmen;
This leads to the ﬁnéncia] frauds and later the consumers get a bitier experience
Financial frauds have become a pervasive and complex challenge in today's globalize
economy, affecting individuals, businesses, and entire economies. This study aims 1,
examine the multifaceted effects of financial frauds on various stakeholders, including
investors, financial institutions, regulatory bodies, and the broader society. bmplm-m‘,ﬁ,
a multidisciplinary approach, we analyze the direct and indirect consequences of
fraudulent activities, encompassing economic, social, and psychological dimensions.
The psychological toll on individuals who fall victim to fraud, as well as the broader
implications for social trust, are also considered.

Key words: Consumer Awareness, Deception, Financial Fraud, Illegal Practices
1. Introduction

Financial fraud can be defined as the manipulation of financial information as well as intentional
deceit with the motivation to illegally make a profit (Reurink, 2018). It usually involves representing
misleading information. This paper explores the phenomenon of fraud in the context of financial
market activities. Increasingly, it appears, financial fraud has moved from the fringes of financial
market activity to become a widespread type of behaviour throughout the industry.

Financial fraud is a broad description including all frauds or scams that are consisted of
finance related topics like credit card scams, insurance frauds, money laundering. securities frauds,
or income statement misinformation (Rafay 2021a. 2023a). But some common standards include

1 ISBN: 978-81-967778-0-7
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Consumer Rights and Awareness on
Consumers: Analysis of Consumer Knowledge

and Education

i2
Dr. P. Ajith Kumar’, Dr. R. Sunil )
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Assistant Professor. Department of Business Management. Va v
Assistant Professor, Department of Commerce, Government Degree College.

Abstract

The purpose of this survey is to determine consumers’ understanding of their rights,
To determine the degree of customers, a questionnaire was prepared and sent online to
gather data. Despite India's robust and well-defined legal framework safeguarding
consumer rights, the real state of affairs for Indian consumers Is nothing short of
appalling. Very few customers are aware of or comprehend their fundamental legal
rights. Of the numerous laws passed in India to safeguard the rights of consumers.

Keywords: Consumer Awareness, Consumer Rights, Consumer Protection

1. Introduction

We are living in the consumer era. Any person who consumes products or services in any
manner is referred to as a "consumer" 1. Furthermore, since the customer not only serves as the
market's focal point but also controls how it operates, any breach of his rights will be taken very
seriously. Due to the communication revolution, which has made business transactions and other
purchases increasingly easier and more accessible, the current era is known as the "digital age."
This has been made feasible by the additional dimensions that the expansion of electronic
communication has brought about, namely the increase in business prospects that come with
direct connectivity between different countries. However, this possibility is further undermining
consumer rights because of the business class's avarice. Nevertheless, despite best attempts. the
user may encounter numerous issues during consumption.

The fundamental causes of consumerism's rise in India diverge significantly from those in the
West. The most prominent problems are a lack of basic consumer products and services, inflation
that is still present, low technological proficiency, poor product quality, unethical business activ ities.
deceptive advertising, and similar problems. The primary goals of the consumer movement inour
nation should be to protect the interests of consumers, raise consumer awareness. build and
strengthen positive buyer-seller relationships, stop consumer exploitation, encourage consumer
education, provide pertinent consumer information, offer facilities for quality testing. etc. However
the movement's development in India has been comparatively slow and sluggish compared o its
counterparts in the West. This can be attributed to a number of factors, including poverty. illiteracy.

e——
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T
A Study on Network Marketing and Frauds in

India

Raju Vemula', T. Rajeswar?®

" “Assistant Professor of Commerce & Business Management, Vaagdevi Degree & P.G Collc ge

Abstract

Network marketing is a business model that depends on person-to-person sajes by
independent representatives, often working from home. A network marketing business
may require you to build a network of business partners or salespeople to assist with
lead generation and closing sales. Network marketing is known by a variety of names,
including multilevel marketing (MLM), cellular marketing, affiliate marketing,
consumer-direct marketing, referral marketing, or home-based business franchising.
The history of network marketing finds its roots in the late 19" century when pioneering
companies like the California Perfume Company (now Avon) and the Fuller Brush
Compan_y paved the way for direct selling, setting the stage for developing this distinctive
business model. The network marketing playing key role in the world in view of creating
employment opportunities and economic development of nation. The government also
encourage the multi level marketing (MLM) in India because of reducing unemployment
and increasing employment. The people also very enthusiastically participating in
network marketing for economic and financially sound. One of the main criticisms of
MLM is that it can be used to operate fraudulent schemes. These schemes often involve
distributors making exaggerated or false claims about the potential profits and benefits
of joining the company's network, and using high-pressure sales tactics to convince
others to sign up. In some cases, the products being sold may be of low quality or
overpriced, and the main focus of the company may be on recruiting new distributors
rather than selling products.

Key words: Direct Selling, MLM, Network marketing, scams.
1. Introduction

Network marketing is a business model that depends on person-to-person sales by
independent representatives, often working from home. A network marketing business may require
you to build a network ol business partners or salespeople to assist with lead generation and
EI()Siﬂp, sales. There are many reputable network marketing operations, but some have been
denounced as pyramid schemes. The latter may focus less on sales (o consumers than on
recruitment of salespeople who may be required to pay upfront for expensive starter Kits.

Traditional sales channels

Company —— Distributors ——»  wholesaler's — 5 retailer's > Customer

7
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Role of Consumer Protection Act Towards
PfoteCting Emerging Issues of Consumer Rights
in India
Dr. S. Mahender Kumar', Smt. G. Kalpana?

ofessor& Head. Department of Business Management, Vaagdevi Degree & PG College. Hanamkonda
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Jpstract
In India. the protection nf{lu’ rights of the consumers is administered by the Consumer
protection Act, 2019. The Consumer Protection Act, 2019, brought about significant
anges and reforms in consumer protection laws in India. The Act was enacted (O
;‘ Jace the Consumer Protection Act. 1986. and is aimed to strengthen consumer rights
:md greamline the dispute resolution process. The Act enhances consumer rights.
provides mechanisms for quick dispute resolution, and establishes safeguards against
‘lIH.’(lI'I' (rade practices. It promotes a fair and ransparent marketplace where consumers
can confidently engage in transactions, knowing that thev have legal recourse in case
ol Qrievances.
Key Words: Consumer Protection Councils, Consumer Rights, Essential Provisions.
nfair Trade Practices

{Introduction

Consumer protection is the practice of safeguarding buyers ol goods and services against
ailair practices in the market. It refers to the steps adopted for the protection of consumers from
qnuptand unscrupulous malpractices by the sellers, manufacturers, service providers. And also
novide temedies where the rights of a consumer have been violated. In India, the protection of
lerights of the consumers is administered by the Consumer Protection Act, 2019. The Consumer
Potection Act, 2019 was introduced to replace the Consumer Protection Act, 1986. The new
\ctcontains various provisions which incorporate the challenges faced by modern and technology-
kpendent consumers. The Act also contains various provisions for the protection and promoting
terights of the consumers.

. Aconsumer is an individual or group of individuals who purchase goods and services for
*irown personal use and not for the purpose of manufacturing or resale. Section 2(7) of the
“nsumer Protection Act. 2019 defines a consumer as any person who buys goods or services
‘_f‘m‘ha“gt‘ for consideration and utilises such goods and services for personal use and for the
:;fg:::lsfsfe‘sale or commercial use. In the explanaFi(.m of the de.‘ﬁnilion ()fg)nﬁumer.. it has been

Ystated that the term 'buys any goods' and ‘hires or avails any services' also includes all
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pstract
The integrated business of MSMEs associated with E-Commerce Platforms have
created the oV th drivers of expansion of E-commerce services in India. The customers
/”.(,/‘pmm e towards e-commerce platform have increased and in the process of delivery
aF services (0 the customers. the issues pertaining to malpractices in terms of unfair
qrade /)I';?(‘Ii(;(’.s"/l"l\'l‘ been increased. Further; the new rules prescribed under Consumer
[,m",(‘,i(,,,(l:-(.()n)n‘wr(‘.(‘,) Rules. 2020 created a new regulation 'Fall Back Liability”
pade the seller(MSME) and e-commerce platforms held together more responsible in
case of negligent conduct. service liability during packaging, delivery and omission
of service 1O the consumers. In this regard, the study elaborates the conceptual
u,vl(l('l‘slr'mding on Fall Back Liability as prescribed under E-commerce rules, 2020
and the causes of Fall back liability, consequences to MSMEs working in E-Commerce
platforms.
Key Words: Inventory, Liability, Market Place, Violations
{. Introduction

Micro. Small and Medium Enterprises have been one of the corner stones of nation's
|nogressive growth. The introduction and development of E-commerce platforms in India have
qeated tremendous growth in the opportunities for MSMEs to associate with E-commerce
platforms to sell its pl'()(lucls to the pr()spe(‘.live customers. Despi(e the scenario that, e-commerce
:ul;\ﬁinlermodinry between sellers and customers through online linking. The e-commerce
lmdscape is highly competitive, making it challenging for smaller businesses to compete with
lnger, established brands that have greater resources [or marketing and customer acquisition.
Especially, the MSMEs are preferring to exist successfully through E-commerce platform in
uder to mitigate the higher expenses of owning and managing the firms, logistical benefits. The
leility of larger customer base provided by e-commerce benefiting the small scale units to sell
andbenefit from both logistic and supply chain support provided by the Platforms. But, the
eeentamendments in the form of Fall Back Liability are strongly influencing the MSMEs to
titer from negative impact of overall shopping experience.

The Fall back liability is creating a situation where the genuine MSMEs were been equalized
tih exploiting small sellers who constantly influence the negative aspects of ethical business
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Abstract

Product liability in India is a critical aspect of consumer protection, aimed at holding
manufacturers, sellers, and distributors accountable for the products they introduce
into the market. While India has taken steps to address product liability, there is a need
for continuous efforts in (‘II/)un(‘ing I()gell frameworks, consumer education, enforcement
mechanisms, and corporate responsibility to effectively protect consumers and ensure
the safety and quality of products in the market. The evolution and effectiveness of
product liability laws will play a pivotal role in safeguarding consumer rights and
/)romming a culture of product safety in India. The present paper discusses o1 pro visions
of Product Liability, contemporary issues on product liability and further the paper
discusses on (wo select cases involved about product liability.

Key words: CP Act, 2019,E-Commerce, Liability, Regulatory Body
1. Introduction

Product liability plays a pivotal role in shaping the relationship between consumers and
companies in the marketplace. As consumers, we rely on the products we purchase to be safe.
reliable, and free from defects. The concept of product liability influences not only individual
consumers but also has profound implications for society as a whole. Product liability is a
cornerstone of consumer protection, fostering a sense of trust and confidence in the products
available in the market. When products fail to meet safety standards or contain defects, the
consequences can be severe, ranging from personal injuries to environmental damage.

Society relies on the legal framework surrounding product liability to hold manufacturers
accountable, ensuring the safety and well-being of individuals and communities. Moreover, product
liability significantly influences consumer behaviour and expectations. Inan era where information
isreadily accessible, consumers are increasingly informed about their rights and safety standards.
This heightened awareness transforms the marke(place by creating a demand for transparency
and accountability.

Product liability also empowers consumers by providing legal avenues for redress in the
event of defective products. This empowerment transforms consumers into active participants,
ensuring their voices are heard. Companies responsive to these expectations not only fulfil legal
obligations but actively contribute to shaping a culture where safety is paramount
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